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The Entrepreneur is a key to economic development. History is full of Instances of individual 
entrepreneurs whose creativity has led to the industrialization of many nations. Entrepreneurs like 
Bolton in the eighteenth century, Henry Ford and Emil Ratheneau in 20th were responsible for the 
industrializations of their countries. The fastest growing segment of the USA's economy is women 
owned business. The US Bureau of census has revealed that 26 percent of the business was owned 
by women entrepreneurs in 1980 and this increased to 32 percent in 1990. If this trend is continuing, 
it would reach 50 percent by the year 2000. The emergence of women entrepreneurs in a society 
depends on a great extent on the economic, religious, cultural, social, psychological and other 
factors. In developing countries like India, the presence of entrepreneurs, that Too women 
entrepreneur is of vital necessity, to achieve a rapid, all round socially balanced economic growth 
through industrialization. It also helps in tapping the inherent talent prevailing among them and acts 
as a panacea for many problems faced by them such as dowry death, low recognition in society, 
poverty, unemployment and excessive dependence on male members etc.Women suffer the most in 
our country. Entrepreneurship development has been considered as the crucial input for the 
economic development of the country and Entrepreneurship promotion and development have been 
identified as one of the main components of the nation's economic development has increasingly 
become the focus of research.  The review of work done on entrepreneurship development reveals 
that there has been no significant effort to study entrepreneurship development with reference to 
stone crusher industry. The present study seeks to fill up this need and is likely to open further 
venues of probe in this regard.  

 
 

 

 

  
 

 
 

 
 

 

 
 

 
 

 
 
 

 
 
 
 
 

 
 
 
 

 
 

 
 
 

 
 

 
  
 

 
 

 

INTRODUCTION  
 

Women constitute almost half of the total population in the 
world. But their representation in gainful employment is 
comparatively low. According to the International Labour 
Organization (I.L.O) report, in 1980 women were 50 percent of 
the world's work hours, but they receive ten percent of the 
world's income and own less than one percent of world 
property.  In most countries average earning of women are 
lower than those of men. In several developing countries, 
marriage is the only career for most women. Women have 
confined their activities to select Professions such as education, 
nursing, medicine, and office work. A very few women enter 
professions like industry, engineering and trade.  Women 
entrepreneurs may be defined as "the woman or a group of 
women who initiate, organize and operate a business 
enterprise". According to Schumpeter, "an entrepreneur is an 
innovating individual who introduces something into the 
economy".  

In the Indian context, entrepreneur is more an adapter and 
initiator than a true innovator. A woman entrepreneur is 
defined as "an enterprise owned and controlled by a woman 
and having a minimum financial interest of 51 per cent of the 
capital and giving at least 51 percent of the employment to 
women. 
 

According to A.H. Cole, entrepreneurship is the purposeful 
activity of an individual or a group of associated individuals, 
undertaken to initiate, maintain or aggrandize profit by 
production or distribution of economic goods and services.  
 

An entrepreneur is an individual who carries out actions that 
result in innovations or introduction of new products and is 
responsible for risks and has a high degree of achievement 
motivation. An entrepreneur is capable of organizing resources 
to overcome challenging ventures out of which he /she derive 
high level of satisfaction. Entrepreneurship refers to the skill of 
organizing new economic enterprises, managing them, in 
valuing risks. The Indian society has not bothered to pay due 
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attention to appreciate and involve its women members in the 
promotion of its economic development. When both men and 
women together work and contribute for the economic 
development, no doubt that the national economy will develop 
at a faster rate.  
 

Women entrepreneurs are opposing the condition of employing 
more than 50 percent women workers. They point out that this 
condition is discriminatory. Enterprises set up by women 
should be provided with incentives and support on the basis of 
their ownership and management characteristic are not limited 
with employment of women.  
 

Risk taking and innovation are paramount for establishing or 
diversifying an enterprise. Co-ordination and supervision 
become increasingly important in improving the efficiency and 
assuming smooth, balanced operation of the undertaking. In 
women enterprises, usually the same lady performs all these 
functions.  
 

Women entrepreneurs easily undertake three types of Industrial 
enterprises. They are: 
 

1. Operate purely as a sub-contractor on raw materials 
provided by the customer. 

2. Manufactures an item to the long or short term order 
of another enterprise usually a large scale unit. 

3. Manufacture the item for direct sale in the market. 
Generally, the first two types of enterprises are known 
as ancillaries. Women entrepreneurs produce both 
consumer goods and intermediate goods which are 
used in the production of other articles. 

 

Women entrepreneurs represent a class of woman who explore 
the possible annexes of active participation in the economy. 
After independence the national organizations and also women 
organization began to take steps to develop entrepreneurial 
growth of women in India.  
 

In business the entry of women is a relatively a new 
phenomenon, on account of the break-up of the joint family 
system and the need for additional income to maintain living 
standards in the face of inflation; women began to enter the 
competitive world of business. A Woman may start her own 
business due to several reasons. She may not be able to find a 
job in the market place or she may not be able to work out of 
her house. "Some women may start their own business as they 
are stagnating near the top of male owned firms.  
 

In the United States women entrepreneurs have emerged as the 
fastest growing group of entrepreneurs. According to the U.S. 
Internal Revenue Service (IRS) the number of female-owned 
enterprises increased from to 2,000 in 1977 to 2.8 million in.  
 

These women own textile mills, trucking firms, high way and 
construction firms, beauty Parlours, dry-cleaning shops, 
photographic studios and dozens of other business.  
 

In India, women entrepreneurs constitute a negligible 
proposition of the total entrepreneurs. Attitudinal constraints, 
social traditions and system inhibit the emergence of women 
entrepreneurs. The typical women enterprises are the extension 
of kitchen activities. In India women have contributed mainly 
in household industries due to less technical know-how 
regained and little competition from men in these industries. 

With the spread of education and the growing awareness 
among women, women entrepreneurs have entered into 
engineering, electronics, energy and many other industries. 
 

REVIEW OF LITERATURE 
 

Several researches have been made by various scholars on 
women entrepreneurship. The research studies on women 
entrepreneurship focus on the various aspects namely, the 
influencing factors of entrepreneurship, the personal and social 
factors of entrepreneurs, entrepreneurial qualities, type of 
organizations, inadequate working capital, training given to the 
entrepreneurs, management of enterprise, economic 
independence, problems faced by the women entrepreneurs and 
the suggestions to over come difficulties. 
 

The emergence of entrepreneurs in a society depends to a great 
extent on the economic, social, religious, cultural and 
psychological factors prevailing in the society. In a survey 
conducted by Sharma. R.A. (1985) it was found that nearly 85 
percent of the female population in the country for one reason 
or other were not able to participate adequately in the economic 
instruction of India. According to a study conducted by the 
International labour Organization unemployment among 
women has been increasing at a much higher rate than among 
men in developing countries. Factors like employment, family 
situation influence the emergence of entrepreneurship. 
 

It is inferred from the study that unemployment is one of the' 
compelling factors that has driven most of the women 
entrepreneurs to industrial ventures. Encouragement by the 
family and the success stories of other entrepreneurs were the 
most important factors facilitating entrepreneurship. Another 
reason for a woman to become an entrepreneur is ambition. 
The desire to earn money and to engage one self fully are also 
the decisive factors. Women need economic independence. 
Independent economic status is one of the reasons which led 
women into industry.  
 

Entrepreneurial qualities are the influencing factors for the 
emergence of entrepreneurship. The study of K.L. Pandit 
(1990) shows that the lack of entrepreneurial qualities 
victimizes the educated unemployed or employed women. ,. 
 

Age does not have a direct bearing on entrepreneurship, but yet 
mostly middle aged and young women become entrepreneurs, 
because the concept itself is a recent phenomenon. Women 
entrepreneurs are generally found to hail from middle class.  
Studies on women entrepreneurs have found them to be hard 
working, dependent, determined and self-confident. 20 They 
are committed to a career satisfaction which transcends other 
aspects of their lives. 
 

Previous research has identified several motivating factors 
under flying female entrepreneurship. The main one's are: 1. A 
sense independence and achievement 2. Job frustration, 
because they have restricted opportunities for advancement and 
high performance, and: Interest and recognition. In Singapore, 
the Nanyang Technological University's School Accountancy 
conducted a study and published a book-'Won Entrepreneurs in 
South-East Asia'. It reveals that women entrepreneurs were 
likely to be better educated than men, started in their late 
thirties were motivated desire to be desire to be independent. It 
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also found that women wanted to have a sense of achievement 
versus men who were spurred to make money.  
 

Female entrepreneurs are also likely to be brought up in a child 
centered environment with parents who are supportive and who 
encourage independence, achievement and responsibility. This 
research reveals that female entrepreneurs tend to start their 
business as in their late thirties.  
 

According to Time -Magazine (1988) ten years ago, women in 
America ventured into areas such as food and fashion. Now 
they have entered into traditional male domains such as 
construction, mining and industrial products. Many of them run 
million dollar companies.   
 

The study of Lessinger J (1992) reveals that the most helpless 
women-widows, divorcees or the elderly, with the least access 
to the help of male relatives - have the least hope of gaining an 
independent livelihood from trade. 
 

Scope of the Study 
 

The attitude of women is not as rigidly unfavorable as it was 
once and women are trying hard to establish themselves as 
entrepreneurs. The year 1975 was declared as the international 
year for women. Efforts were brought to promote self 
employment and participation of women in rural industries, 
development of appropriate technology, changing the role of 
financial institution etc. Hence an attempt is made in this study 
to know the effectiveness of women entrepreneurs and the 
problems they come across in running their business and the 
prospects of their business at Uthamapalayam Taluk  
 

Objectives of Study 
 

 To study the growth of women entrepreneurs. 
 To study the socio-economic background of the 

women entrepreneurs of Uthamapalayam Taluk 
 To analyze the factors influencing women 

entrepreneurs to start their own business and 
 To highlight the problems of women entrepreneurs in 

the selected area. 
 To offer suggestions based on the findings of the 

study. 
 

METHODOLOGY 
 

The researcher selected Uthamapalayam Taluk for the study on 
convenient basis, since she is of the native of Trichirappalli. A 
survey was conducted to gather information from the 
respondents. Samples of 100 respondents were selected based 
on stratified random sampling method. A list of women 
entrepreneurs of the Taluk was obtained from the District 
Industries Center (DIC), Theni and stratification was made 
according to the nature of work done by the entrepreneurs. 
 

The business undertaken by the women entrepreneurs of 
Uthamapalayam Taluk were grouped into three categories, 
namely shop and Trade, production units and services units. A 
sample 100 respondent's representing30 from each category 
had been chosen for this study. The category- Shop & Trade 
include the entrepreneurs running business like petty shop, 
vegetable vendors, sweet stall and bakery, mess, hotel and 
ready- made garments. The study is mainly based on the 
Primary data Collected from the sample respondents. Primary 
date was collected from the sample women entrepreneur with a 

pre tested structured interview schedule. The survey was 
conducted during the month of November 2015 to February  
2016. Secondary data collected from books, records, and 
annual reports of Women Development Corporation, District 
Industries Center, and District Rural Development Agency 
(DRDA). 
 

Growth of Women Entrepreneurs 
 

Status of Women 
 

Nature has made a division of labour entrusting upon men and 
women with different responsibilities for the betterment of the 
process of evaluation. In this division of labour, the women 
have been endowed upon with the gift of motherhood and end 
up bringing the future generation. The women, the mother have 
been the symbol of continuity of culture and tradition. Culture 
being the binding force of the family, quality of life has 
depended upon how well or how badly the women have 
performed her duty. Gradually, women withdraw from the four 
walls of the home for the care of the children while man 
worked outside for food. With the advent of science and 
technology, a certain amount of change has come about. An 
increased number of women want to participate in the 
economic activities of the nation and hence the emergence of 
women entrepreneurs is a person who is an enterprising 
individual with eye opportunities and on vision commercial 
acumen with tremendous perseverance above all a person who 
is willing to take risks with an unknown because of the 
adventurous spirit she possesses.  
 

Issues related to women have been attracting in recent years 
especially in the context of social change and economic 
development. Particularly women involving in the development 
process has been emerging the attention of our policy makers in 
recent years not only for hastening the pace of economic 
development but also for achieving a wider spread of the 
benefits of development. 
 

Women Entrepreneurship 
 

The Women in India have been neglected a lot. They have not 
been actively involved in the main stream of development even 
though they represent a bulk of the population and labour force. 
Primarily women are the means of survival of their families, 
but are generally unrecognized and under valued, being placed 
at the bottom of the pile. Ideologically as well as in practice 
women are considered completely inferior to males.  
 

Education in India has been the prerogative of men over the 
centuries. The condition has been such that women were not 
given required scope for education. Besides this, the existing 
pattern of education in the country is not geared towards 
instilling of entrepreneurial instincts in young minds. The 
higher levels of education too, especially commerce and 
management education are not directed towards generating 
entrepreneurship. Entrepreneurship as a subject is not a part of 
the curricula in many universities. The politicians and policy 
makers are always talk about introduction and development of 
vocational education at +2 stage and graduation level. 
 

Functions of Women Entrepreneurs 
 

In developing countries like India, where male and female 
population ratio is almost equal, the presence of women 
entrepreneurs has great important functions of given below. 
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 Introduction of new innovations. 
 Explore the prospects of commencing new projects. 
 Taking risk playing an active role under uncertainty. 
 Take decisions as to the nature and type of goods to be 

produced. 
 Managerial functions such as, formulation of 

production plan, arrangement of finance, Purchase of 
raw materials, organizing the sales and personal 
management. 

 

Women Development Programmes 
 

The general objective of development Programmes for women 
is to improve their status, especially in rural areas, so that their 
contribution to the national economy and the well-being of 
their families is enhanced. The dual role expected of women in 
the home and outside is an Obstacle to their learning and 
earning capacity, near -total lack of leisure. Unequal access to 
health and nutrition, all these necessitated the need for 
formulating programmes exclusively for women.  
 

The Government of India has launched several schemes 
exclusively for the welfare and development of women. The 
social welfare Board and CAPART are also financing several 
projects related to women or having focus on women's 
development. Women Development corporations have been set 
up in many states for the economic development of women. 
Moreover, many voluntary agencies have initiated their own 
projects to improve the status of women. 
 

The 73rd Amendment of the constitution has given Indian 
Women in numerable opportunities to redefine their powers. It 
is worth mentioning that 33 percent reservation for women in 
Grama Panchayats has had a minimal impact on women's 
Participation in local activities and community development 
works at least in the first year. The reasons are several. The 
first year may have teething problems and it is not easy to 
break through the barrier of male dominance in a society 
having patriarchal values. It is seen that the dependence on men 
for decision-making had very often ended up with women 
playing proxy candidates for their husbands. 
 

Economic Empowerment 
 

At present 6,00,000 persons working in our information 
technology sectorcreate16 billion worth of wealth every year. 
Our IT professionals and firms earn about Rs 60,000 crore for 
the country in foreign exchange. Those earnings account for 
over one-fifth of our total exports.  
 

The new information economy offers many possibilities. For 
new IT – enabled businesses that women could establish or in 
which they could work. Most numerous are service job 
outsourced by major corporations in the U.S. and Europe. At 
the low end of the skill level and largest in number are jobs in 
data entry and data capture. Software programming, GIS, and 
systems analysis jobs require much higher skills and education, 
but women are moving into these jobs in several developing 
countries. 
It enabled communications business offer much promise for 
women entrepreneurs. Given high demand, low capital and 
skills requirements, these businesses are within the reach of 
many women in developing countries. Availability of credit is a 

necessity for women to enter such businesses. Which micro 
credit is increasingly popular, its availability falls far short of 
demand. 
 

Factors Influencing the Women Entrepreneurship 
 

The general observation and several studies reveal that two 
factors 
 

Influence the women entrepreneurs in India.  
 

Pull Factors 
 

Pull factors imply the factors which encourage women to 
become entrepreneurs. They include desire to do something 
new in life, need for independence, availability of finance, 
concessions and subsidies. 
 

Push Factors 
 

Push factors are those which compel women to become 
entrepreneurs. They include financial difficulties, responsibility 
in the family, unfortunate family circumstances like death of 
the husband or father, divorce etc. However, the influence of 
this factor on women in becoming entrepreneurs is low than the 
former factors.  
 

Types of Women Entrepreneurs 
 

Dr.V.G. Patel, Ex-Director of Entrepreneurship Development 
Institute of India, Ahamedabad opines that a major 
stratification of women entrepreneurs be made as 
 

Chance Entrepreneurs 
 

These entrepreneurs start business without any preparation, 
clear goals or plans. They happen to grab the opportunities 
which they come-across. 
 

Forcedentrepreneurs 
 

These entrepreneurs start business due to some mishaps in their 
families like death of father or husband, divorce etc. 
 

Created Entrepreneurs 
 

These entrepreneurs are properly identified, motivated, 
encouraged and developed through EDPs as a part of a strategy 
to develop women as competent entrepreneurs. 
 

Natural Entrepreneurs 
 

The entrepreneurs take business as a profession of their own by 
self planning or motivated through profit factor and also 
keeping themselves busy. 
 
Benaml Entrepreneurs 
 

Those who act as facade for business of their husband or 
brother.  
 

The concept of women entrepreneurship  
 

Women entrepreneurs may be defined as the woman or a group 
of women, who initiate, organize and operate a business 
enterprise. According to Schumpeter an entrepreneur is an 
innovating individual who introduces something new into the 
economy. However, such innovators are rarely found in the 
under developed countries. What are primarily needed in these 
countries per se is not innovators, but imitators or the humble 
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entrepreneurs capable of exploiting the hitherto existing 
possibilities on a small scale. The enterprises of these people 
may be small and unimpressive when judged by standards of 
the developed countries. But the high propensity to imitate can 
set in motion the chain reaction which leads to cumulative 
progress. Thus in the Indian Context, entrepreneur is more an 
adapt and imitator than a true innovator. He is more the 
Marshall's organizer of productive factors than Schumpeter 
creative disturber. Any women or group of women who 
innovates imitates or a adapts an economic activity may be 
called women entrepreneurship. 
 

According to the Government of India, a women entrepreneur 
is defined as "an enterprise owned and controlled by a woman 
and having a minimum financial interest of 51 percent of the 
capital and giving at least 51 percent of the employment 
generated in the enterprise to women. Women entrepreneurs 
are opposing the condition of employing more than 50 percent 
women workers. They point out that this condition is 
discriminatory. Enterprises set up by women should be 
provided adequate incentives and support on the basis of their 
ownership and management characteristic and not linked with 
employment of women. 
 

Analysis of Women Entrepreneurs  
 

The business undertaken by the women entrepreneurs of 
Uthamapalayam Taluk were grouped into three categories, 
namely, Shop & Trade, Production units and Services units. 
The category -Shop & trade include the entrepreneurs running 
business like petty shop, vegetable vendors, sweet stall & 
bakery, mess & hotel and ready made garments. The 
Production units consist of masala & vadagam, pickle making, 
coffee powder making, phenol making, candle making, betel 
nut, agarpathi. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The Services units consist of (i) tailoring, beauty parlous, 
computer & printing center, bookbinding, Xerox and laundry. 
A sample of 100 respondents representing 30 from shop and 
trade and 35 each from production unit and service unit 
category had been chosen for this study. The nature of business 
to be set up by women entrepreneurs depends upon many 
factors like family background, education, attitude, special 
training acquired etc.  
 

Table.1 brings out the nature and type of business undertaken 
by the sample respondents. It can be seen from the table that 
Mess and Hotel (26.67%) dominates the other business under 
shop and trade category where i1.l sweet stall and bakery 
business is the minimum constituting 10 percentage.In 
Production category Masala powder & vadagam preparation 
and also Pickle making ranks top constituting 57.15 
percentage; coffee powder making, phenol making, candle 
making, betel nut, agarpathi production all together contributes 
42.85 percentage. In Service category Tailoring ranks first 
comprising 31.43 percent of the respondents, followed by 
beauty parlor business (14.29) and the remaining 54.28 of the 
respondents are doing other business.  
 

Thus it is found that, masala powder & vadagam preparation 
and tailoring were the highest among the sample women 
entrepreneurs chosen fir study since such works can be 
undertaken at home itself along with other domestic works. 
 

Socio – Economic Background Of Respondents 
 

The socio-economic factors of respondents such as age, 
educational qualification, community, marital status, family 
size, and economic status of respondents will influence their 
choice of business. 
 
 
 
 
 
 
 
 
 
 

 
Table 2. reveals the age-wise distribution of the sample 
entrepreneurs selected for the study. It can be seen from the 
table that majority of the respondents fall in the age group of 
31- 40 years; and about percentage from each of the category 
below 30 and above 40 years. Thus it is inferred that the 
optimum age for doing self business is in between 31-40 years 
as most the ladies in this age group settle in life and are in 
search of economic well being. The number of respondents of 
the age group 'below 30 years' and 'above 40 years' is 
comparatively less in number. 
 

It is observed that those who are below 30 years of age have to 
complete their education and settle in life and above 40 are 
accustomed will family work, as and thus find time to do self 
business. 
 
 
 
 

Table – 1 Nature of Business Undertaken By The 
Respondents 

 

Nature of 
Business 

Type of Business 
No. of 

Respondents 
% 

1. Shop & Trade 

i. Petty shop 7 23.33 
ii. Vegetable Vendors 7 23.33 
iii. Sweet stall & Bakery 3 10.00 
iv. Mess & Hotel 8 26.67 
v. Ready made Garments 5 16.67 

 Total 30 100 

2. Product unit 

i. Masala & Vadagam 12 34.29 
ii. Pickle Making 8 22.86 
iii. Coffee Powder Making 4 11.43 
iv. Phenol Making 2 5.71 
v. Candle Making 5 14.29 
vi. Betel Nut 2 5.71 
vii. Agarpathi 2 5.71 

 Total 35 100 

3. Service unit 

i. Tailoring 11 31.43 

ii. Beauty parlous 5 14.29 
iii. Computer & Printing 

Centre 
5 14.29 

iv. Book Binding 3 8.57 
v. Xerox 8 22.85 
vi. Laundry 3 8.57 

 Total 35 100 

Total 100 100 

 

Table 2 Age- Wisedistribution of The Sample 
Respondents 

 

Age 
Shop & 
Trade 

Production 
Units 

Services 
Units 

Total % 

Below 
30 

5 8 10 23 23 

31-40 17 17 14 48 48 
41 & 

Above 
14 7 8 29 29 

Total 100 100 
 

Source: Primary data 
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Educational status of the entrepreneurs will have a greater 
impact on decision-making and Table 3 reveals the educational 
level of the respondents. It is understood from the table that 
majority of the women entrepreneurs ventured into business 
have got education only up to school level; and it is to be noted 
that only a marginal number of respondents (6.67%) have got 
graduation and none of the respondents are of illiterate.  
 

It was found that the need to earn and support family income 
becomes the necessity to middle and lower-middle income 
group people. Further observed that those who cannot go for 
job due to lack of adequate education started self-business to 
earn additional income. Graduates are meager in number to do 
self-business as they aspire for white- collar jobs and averse to 
take risk.  
 
 
 
 
 
 
 
 

 
Table 4 shows the community - wise distribution of the 
respondents. It can be seen from the table that majority of the 
sample Women entrepreneurs were of 'Backward Community' 
constituting about percentage, followed FC (24%). It is found 
that self-business was comparatively less among the SCs. 
 
 
 
 
 
 
 
 
 
 

It is understood from the table (5), that majority of the 
respondents 1%) are married: and unmarried and widows forms 
about 13 percent and percent respectively. It may be due to the 
fact after marriage women settle in a place, get support and 
encouragement from spouse and find additional needs to 
support family but unmarried women find it difficult to become 
entrepreneurs in the absence of such favors. But widows, as 
they have to stand on own leg, they are forced to go for self- 
business for earning money. 
 
 

 
 
 
 
 
 
 

 
Family type, whether joint or nuclear influence the 
entrepreneurship spirit amongst women. Table 6 shows the 
type of family of the sample respondents. It was found that 
majority of the respondents (64 percent) were from joint family 
and about 36 percentages were from nuclear family.  It was 
observed that, in joint family the in-laws take care of the kids 
and house hold works, women find time to spare time on 
income generating works. Also they get ideas and 
encouragement from the elder family members. Whereas in 
nuclear family such motivation and helps were not be obtained. 
 
 
 
 
 
 
 
 

Table 7 depicts the Marital Status of the sample respondents. 
The table shows that 81 percent are married and 9 are either 
widow or and the remaining are unmarried. 
 
 
 
 
 
 
 

 
Family size includes all the members of the family who may be 
adults, aged or children. The size of the family may influence 
the need for additional earning. Larger the family size, higher 
would be the expenditure and to meet out the expenditure 
additional earning would be needed and in case of small family 
reverse will be the case. Also there is a possibility that in joint 
family members will be carefree and saving tendency will be 
less as compared to nuclear family where in the members will 
be more conscious of saving and income generating to uphold 
the status of the family. Table 8 shows the family size of the 
sample respondents. It was found that about 47 percentages of 
the respondents belong to big family with 6 members and 
above 22 percent belong nuclear family with 3 members. 
 

Factors Influencing Women Entrepreneurs 
 

A number of factors influence women to enter in to business 
some factors may forcefully compel women to undertake 
business; some may motivate them to enter in to business and 
some may encourage them to carryout their own business. 
 

It was identified that the factors compelled the respondents to 
undertake entrepreneurship are poor economic condition, lack 
of employment opportunity, large family size and dependency.  

Table 3 Educational Status of Respondents 
 

Age 
Shop & 
Trade 

Production 
Units 

Services 
Units 

Total % 

Illiterate - - - - - 
Primary 9 9 7 25 25 

Secondary 12 18 12 40 40 
Higher 

Secondary 
9 6 14 29 29 

Graduate 3 2 1 6 6 
Total 100 100 

 

Source: Primary data 
 

Table – 4 Community – Wise Distribution of Respondents 
 

Age 
Shop & 
Trade 

Production 
Units 

Services 
Units 

Total % 

SC 6 - 2 8 8 
MBC 5 9 6 20 20 
BC 11 19 29 48 48 
FC 4 17 8 24 24 

Total 100 100 
 

Source: Primary data 
 

Table – 5 Martial Status of Respondents 
 

Age 
Shop & 
Trade 

Production 
Units 

Services 
Units 

Total % 

Married 25 25 20 70 70 

Unmarried - 6 7 13 13 
Widow& 
Separated 

11 3 3 17 17 

Total 100 100 
 

Source: Primary data 
 

Table – 8 Family Size of Respondents 
 

Size 
Shop & 
Trade 

Production 
Units 

Services 
Units 

Total % 

Upto 3 7 9 6 22 22 
4-5 7 12 12 31 31 

Above 6 20 11 16 47 47 
Total 100 100 

 

Source: Primary data 
 

Table – 7 Marital Status And Family Type 
 

Marital Status No of Respondents Total 
Married 81 81 

Unmarried 10 10 
Widow & Separated 9 9 

Total 100 100 
 

Source: Primary data 
 

Table – 6 Family Type of Respondeents 
 

Age 
Shop & 
Trade 

Production 
Units 

Services 
Units 

Total % 

Joint 26 22 16 64 64 
Nuclear 8 12 16 36 36 

Total 100 100 
 

Source: Primary data 
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The factors motivated the respondents are desire for earning, 
desire to prove one's ability, desire to be independent, 
motivation given by family members, desire to earn social 
status, and to make use of the time available. 
 

The factors encouraged the respondents to carry on own 
business is identified as previous work experience, government 
subsidy on loan to entrepreneurs, family co-operation and 
availability of resources. Table 9 resents the actors compelled 
the respondents to start own business.  
 
 
 
 
 
 
 
 
 
 

Table 9 indicates the factors forced the respondents to start 
business of their own. It was found that 46 percentage of the 
respondents were compelled to undertake entrepreneurship due 
to non-availability of other Job opportunities; 29 percentage of 
them were forced to undertake self business due to poor 
economic status. 14 percent of the respondents were 
10undertakeself-business because of their large family size and 
11 percent due to dependency situation because of loss of 
earning member in their family. 
 

Factors Compelled the Respondents to Start Own Business 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Table 10  reveals the factors motivated the respondents to start 
own business. It could be seen from the table (4.17) that a 
maximum of 38 percent of the respondents were motivated to 
undertake entrepreneurship to Table4.17 reveals the factors 

motivated the respondents to start own fulfill their desire for 
earning; 22 percent of the respondents aspired to be 
independent; 18 percent of the respondent were motivated due 
to their desire 10 enjoy social status by being a member trader 
association and likely to be a member of Chamber of 
Commerce and 14 percent of the respondents were motivated 
by the inducement of their family members and 8 percent of the 
respondents were motivated by their desire to provide job 
opportunities to others. 
 
Factors Motivated The Respondents To Start Own Business 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Table 11 reveals the factors encouraged the respondents to start 
own business. It was observed that Government subsidy & 
guidance had encouraged 59 percent of the respondents; 
availability of resources & time had encouraged 19 percent of 
the respondents and previous work experience and co-operation 
of family members had encouraged about 20 percentage of the 
respondents. 

 

Factors Encouraged Respondents to Strat Own Business 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Table – 9 Factors Compelled The Respondents To Start 
Own Business 

S.No Factors 
Number of 

respondents 
% 

1 Poor Economic Condition 29 29 
2 Lack of employment opportunity 46 46 
3 Large family size 14 14 
4 Dependency situation 11 11 

Total 100 100 
 

Source: Primary data 
 

 
 

Table – 10 Factors Motivated the Respondents to Start 
Own Business 

Motivational Factors 
Number of 

Respondents 
% 

Desire for earning 38 38 
Desire for provide job opportunity 8 8 

Desire to be independent 22 22 
Inducement of family members 14 14 

Desire for social status 18 18 
Total 100 100 

 

Source: Primary data 
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Table – 11 Factors Encouraged Respondents to Strat Own 
Business 

 

S.No Encouraging Factors 
Number of 

Respondents 
% 

1 Previous work experience 10 10 
2 Government subsidy & guidance 59 59 
3 Family co- operation 12 12 
4 Availability of resources & time 19 19 

Total 100 100 
 

Source: Primary data 
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Problems of The Women Entrepreneurs 
 

Women entrepreneurs faced many problems while doing the 
business. For the purpose of analyses the problems were 
grouped into three categories viz., financial problems, 
production and marketing problems and social problems.  
 

Financial problems include problems relating to amount of 
loan, rate of interest, repayment period, security for loan, and 
formalities to be undergone for getting the loan. Production and 
marketing problems relate to problems like seasonality work, 
shortage of raw material, shortage of skilled labour, lack of 
storage facilities, waste of product, channels of distribution and 
competition for their products. Social problems include the 
problems of dual role to be played being a woman, lack of 
family support in running the business, lack of accessibility 10 
information relating to technology and marketing, inequality in 
the society and changes in government policy.  

 
 
 
 
 
 
 
 
 

 
Table 4.12 indicates the problems of the respondents in arising 
finance for business. About 25 percent of the respondents 
reported that the loan amount sanctioned by the bank and 29 
percent of the respondents opined that the rate of interest 
charged was high and this was observed from respondents who 
borrowed loan from moneylenders. 17 percentage of the 
respondent shad the feeling that the repayment period was 
short. 19 percentage of the respondents reported that security 
was demanded for granting loan which they do not have.  
 
Problems of the Samble Entrepreneurs In Raising Finance 
For Business 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 

 
Table 13 reveals that the problems of the sample women 
entrepreneurs relating to production and marketing the products 
or services. The table indicates that (24 percent) they could find 
job only during the reasons due to the seasonal nature of 
business and hence they were job less during off-seasons. Lack 
of storage facility became a problem for 16 percent 
respondents; distribution channel was the problem for 24 
percent of the respondents; 15 percentage of the respondents 
reported that the competition sale of products was the problem 
for them.  
 
 
 
 
 
 
 
 
 
 
 

Table 14 brings out the social problems of women 
entrepreneurs of Uthamapalayam Taluk The respondents 
reported (35 percent) that they found it difficult, as they have to 
play dual roles in managing the house and business Table 4.21 
reveals that 22% of the respondents reported that they " suffer 
due to lack of support from their family and 17% felt that they 
do not have adequate access to knowledge of marketing and 
about the position of other entrepreneurs doing similar type of 
business and few respondents regretted about the inequality 
between men and women prevailing in the society. 
 

Social Problems of the Women Entrepreneurs 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

Table – 12 Problems of The Samble Entrepreneurs In 
Raising Finance For Business 

 

Problem Aspect No of respondents % 
Inadequate loan amount 25 25 

High rate of interest 29 29 
Limited Repayment period 17 17 

Security Insisted 19 19 
Lengthy Formalities 10 10 

Total 100 100 
 

Source: Primary data 
 

 

Table – 13 Problems of the Sample Women 
Entrepreneurs In Production And Marketing 

 

Problem Aspect No of Respondents % 
Seasonality of work 24 24 

Shortage of skilled labour 11 11 
Lack of storage facility 16 16 
Channel of distribution 24 24 

Competition 15 15 
Low profit margin 17 17 

Total 100 100 
 

Source: Primary data 
 

Table – 14 Social Problems of The Women 
Entrepreneurs 

Problem Aspect 
No of 

respondents 
% 

Lack of family support 22 22 
Duel role to be played 35 35 
Lack of accessibility 17 17 

Inequality in the society 14 14 
Government Policy 12 12 

Total 100 100 
 

Source: Primary data 
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Table 15 indicates that 68 percent of the respondents are 
engaged themselves in direct selling. They supply their product 
directly to their group members as well as to the general public. 
About 13 percent and 11 percent and 8 percent of the 
respondents sell their goods through, intermediates intimidators 
and NGO's respectively.  
 

Findings and Suggestions 
 

From the foregoing discussion on the women entrepreneurs in 
Uthamapalayam taluk, the following the main findings could 
be inferred.  
 

The business undertaken by the women entrepreneurs of 
Uthamapalayam taluk were grouped into three categories, 
namely Shop & Trade, Production Units and services units. 

 

 It was found that, Masala Powder & Vadagam 
preparation and tailoring were most common among the 
sample women entrepreneurs. 

 It is inferred that the optimum age for doing self 
business is between 31-40 years and many of them in 
this age group settle in life and are in search of a 
economic well being.  

 It was found that the need to earn and support family 
income becomes the necessity to middle and lower-
middle income group people. Hence, those who cannot 
go for job due to lack of qualifying education but want 
to earn additional income are doing self-business. 
Graduates are meager in number to do self-business as 
they aspire for White - Collar job and verse to take risk. 

 Majority of the sample women entrepreneurs were of 
'Backward community constituting about 48 percentage, 
followed FC (24%). It is found that self -business was 
comparatively less among Scheduled castes.  

 Majority of the respondents i.e. 70 percent are married 
and unmarried and widows forms about 13 percent and 
17 percent respectively.  

 It was found that majority of the respondents (64 
percent) were from joint family and only about 36 
percent were from nuclear family.  

 It was found that about 78 percent of respondents belong 
to the family size of 4 members and above and the 
remaining 22 percent belong to nuclear family with 3 
members. 

 It was found that 45 percent the spouse or parents of the 
respondents were on private employment and 31 percent 
were doing self-business. But the spouse of only 14 
percentage of Coolies have come forward to undertake 
self-business. 

 It was found that 30 percent of the respondents had 
availed bank loan' and 32 had arranged the finance from 
money lenders and the remaining had got own capital or 

assisted by friends or relatives. It was inferred that, in 
spite of the serious efforts taken by government the rural 
entrepreneurs find the difficulty to approach bank for 
finance. 

 It was found that 38 percent of the respondents had 
undergone the training programme conducted by 
government or non-government agencies and the 
remaining had not get any training.  

 It was found that more than half of the respondents had 
employed 2-4 workers and about 17 percentages had 
given job opportunity to 5-7 workers.  

 Majority of the respondents i.e. 80 percent were running 
the business at their home.  

 25 percentage of the respondents, 25 numbers reported 
that the loan amount given was inadequate both bank 
loan and borrowing from money lenders) 29 percentage 
of the respondents opined that the rate of interest 
charged was high and its comment especially from 
respondents who borrowed loan from money lenders; 17 
percentage of the respondents had the feeling that the 
repayment period was short. 19 percent of the 
respondents reported that security wad demand for 
granting loan which day did not have 10 percent of 
respondents, 10 number reported that lengthily 
procedure has to be followed for getting loan.  

 It was found that 24 percent of the respondents reported 
that they could find job only during the seasons due to 
the seasonal nature of business and hence they were job 
less during of seasons. Lack of storage facility became a 
problem for 16 percent respondent, distribution channel 
was the problem for 24 of the respondents; 15 percent of 
the respondents reported that competition for sale of 
products was the problem for them; 17 respondents felt 
that they could not get adequate profit margin.  

 Out of the 35 percent of the respondents reported that 
they found it difficult as they have to play roles in 
managing the house and business.   Percent of the 
respondents reported that they suffer due to lack of 
support from their family. 17 percent of the respondents 
felt that they do not have adequate access to knowledge 
of marketing and about the position of other 
entrepreneurs doing similar type of business and few 
respondents regretted about the inequality between men 
and women prevailing in the society.  

 It was found that 68 percent of the groups have engaged 
in direct selling. They supply their product directly to 
their group members as well as the population. 65 
percent of the sample respondents live in rental houses, 
only 10 percent of the sample respondents live in own 
houses. The number of respondents living in own houses 
are very less compared to the respondents living in lease 
houses.  

 It was found that 46 percent of the respondents were 
compelled to undertake entrepreneurship due to non-
availability of other job opportunities; 29 percent of the 
respondents were forced to undertake self business due 
to poor economic status, 14 percent of the respondents 
had to undertake self-business because of their large 
family size and 11 percent due to dependency situation 
because of loss of earning member in their family. 

Table – 15 Self of Product – Trading 
 

S.No Pattern 
No.of 

Respondents 
Percentage 

1 Direct Sales 68 68 
2 Through Intermediates 13 13 
3 Through NGO's 11 11 
4 Through Trade Fairs 8 8 

Total 100 100 
 

Source: Primary data 
 



Sulthan Mohideen A., Mohamed Ishaq M and Mohamed Ilyas M., A Study on Performance of Women Entrepreneurs in Uthamapalayam Taluk, 
Theni District, Tamilnadu 

 

 

11884 | P a g e  

 Women self help group are compulsorily save the 
amount with their ability to save. SHG's encourage 
savings and promote income generating activities 
through small loans. The main objective of SHGs is to 
calculate the habit of thrift savings and bank culture. 

 

Suggestions and Recommendation 
 

In the light of the above findings, the following suggestions are 
made which if implemented will result in better performance of 
women entrepreneurs.  

 

 In spite of many training programmers conducted for 
entrepreneurship it was learned from the study that the 
respondents have selected only' traditional women 
centered business like Masala Powder and Vadagam 
preparation and tailoring. Hence, intensified practical 
training should be provided to women to enter in to 
other areas confidently.   

 Girls should be encouraged to do self -business even 
before marriage. Parents and Teachers should 
inculcate the spirit of self-business in them. No doubt, 
early start win bring in better result. Also, education 
will provide additional strength to carry out the 
business. Hence, educated women should be 
motivated to enter into self- business in large 
numbers.  

 Special attention should be given to women from 
Scheduled caste to take up entrepreneurship, as it will 
give them freedom and benefit, through at later time. 

 Widespread awareness on family planning should be 
given to limit the family size among the rural mass.  

 Banks should come forward to lend loan to women 
entrepreneurs more  

 Government should regulate the money lenders to 
charge reasonable rate of interest.  

 Entrepreneurs should adjust the work schedule to take 
up other works during off seasons.  

 Entrepreneurs may market their product by forming a 
co-operative society, which will look after marketing 
of their product.  

 When women come forward to reduce the burden of 
earning, men should share their family work so as to 
relive women to concentrate on business.  

 Women should improve their social movements as 
that of men to gain knowledge on marketing of 
products, competitors, position, pricing etc.   

 The women entrepreneur's can expand their business 
by Ploughing back of profits.  

 Public awareness campaigns / programmes are to be 
conducted by the Government Agencies especially for 
widows.  

 Practical training should be provided to women by the 
government agencies on different areas.  

 
 
 
 
 
 
 

 As a Prime agent for the government the (SBI) State 
Bank of India alone had given more amount of loan to 
the entrepreneurs other banks should also come 
forward to sanction loan facilities to women 
entrepreneurs.  

 

CONCLUSION 
 

The new economic policy of India has also highlighted the 
need for entrepreneurship development for women so that they 
may start their own business. The Indian Government has 
established a number of Institutions for guiding and developing 
entrepreneurs. Therefore, in recent years both Government and 
Private agencies have originated strategies and programmes for 
developing entrepreneurship and self employment among the 
people including women. Training has been the Common 
components of most of these schemes. The women should 
come forward to undertake self employment.  
 

Self Help Group has made the rural women to contribute the 
social economic programmes of the country. Guidance on 
design and technology should be provided for the attainment of 
this goal to the entrepreneurial units established by- women in 
the study area. 
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